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的提高和社会经济环境的变化，在 1980-2010 年的 30 年间，全国保险市场承保的
机动车辆从 7922 辆迅速上升到 1806 万辆，财产险总保险费也从人民币 728 万元
















































Since reform and opening-up, the environment for insurance industry has changed 
greatly. It has been over 30 years since 1980 when the insurance industry was recovered. 
Nowadays, there have been over one hundred insurance companies compared with the 
single one, China Insurance Company, in the beginning. With the development of 
insurance agencies in quantity and scale, the insurance consumption concept has also 
been accepted by more and more people, increasing the total volume of insurance 
business tremendously. 
The automobile insurance is the fastest developing one in property insurance. With 
the improvement of people’s living standard and the change of the social and economic 
environment, the number of automobiles insured in nationwide increased from 7922 to 
18.06 million during the 30 years of 1980-2010, making the gross property insurance 
premium increase from 7.28 million to 389.56 billion. By the end of 2010, the 
automobile insurance premium has already amounted to 74% of the total income of 
insurance industry. In Xiamen, the automobile insurance premium takes a percentage of 
75 in property insurance company and becomes the main insurance kind, thus more and 
more attention has been paid to the automobile insurance. 
As the marketing of general goods, insurance product marketing involves many a 
factor and the marketing performance can be reflected in various aspects among which 
the marketing mode plays a direct role. This thesis starts with the development course 
and status quo of the automobile insurance in China. Then with the help of marketing 
theory learnt in MBA courses, it analyzes the marketing modes of automobile insurance 
in different insurance companies in China, pointing out the advantages and 
disadvantages of different marketing modes. Finally, based on practical work 
experience, this thesis points out that the marketing mode of cooperating with auto 
dealers should be promoted and more attention should be paid to the construction of 
auto dealer channel. In the mean time, the dealers risk management should be 
strengthened as well. As for the automobile insurance marketing in Xiamen, automobile 
dealers should be given full play. In order to develop the automobile industry on all 
fronts, the channel of auto dealers should stand as the center and telemarketing and 
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的提高和社会经济环境的变化，在 1980-2010 年的 30 年间，全国保险市场承保的
机动车辆从 7922 辆迅速上升到 1806 万辆，财产险总保险费也从人民币 728 万元
猛增到人民币 3895.6 亿元，到 2010 年机动车辆保险保费已经占到财产保险业务






的地位已日益受到人们的重视。如图 1、表 1所示: 
 


















                                                        
 
①《中国保险年鉴》（全国版） 2010 年 








































表 1：2008-2010 年国内财产保险公司保费收入情况表    单位：亿元
年份 2008 年 2009 年 2010 年 
财产险公司总收入 2446.3 2992.9 4026.9 
其中车险保费 1702.5 2155.6 2980.7 
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